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Hur bygger vi morgondagens* samhälle?

Att skapa framtid kräver vision och passion för 

ògrªnslandsledningò

Jan Sturesson

Global Leader Government Industry

*Connectedthinking PricewaterhouseCoopers



Dagen Nyckelord

ÅGlocalisering

ÅCoopetition

ÅRaplexity

ÅMellanrumsledning

ÅVision

ÅEngagemang - Passion 

ÅNetmaking

ÅOpportunity space

ÅCollaboratory

ÅAllmännytta

ÅSlumrande potential

ÅOxygen Bar

PricewaterhouseCoopers

ÅÖkad Densitet

ÅMinskad Friktion
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What Makes your City Attractive for Business innovation, 

knowledge sharing, social entrepreneurship
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What Makes your City Attractive for Business innovation, 

knowledge sharing social, development and tourism?



PricewaterhouseCoopers LLP

PwCôs vision - Cities of the Future!

ñWe need new perspectives of cities, regions and their citizens, 
their dreams, joy, knowledge, wisdom, creativity and motivation 

in order to find new ways to develop attractive cities through 
strategic city management and a personal leadership. 

Therefore we at PwC will support the developments of new 
arenas, squares and rooms for mutual dialogue with leaders in 

cities as a tool for growth and development and knowledge 
sharing, resulting in maximal synergy and added value for 
people, organisations and companies living in  the cityò 

Global Cities & Local Government Network
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Paris, May 28-29, 2009 Intellectual Capital for Communities in the Knowledge Economy
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Paris, May 28-29, 2009 Intellectual Capital for Communities in the Knowledge Economy
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ÅGlocalisation

ÅCo-opetition

ÅRaplexity

Future Scenarios



Global Competition

ÅCompetition ofé

ÁPeople ïcitizens, visitors, talented entrepreneurs

ÁMoney ïconsumers, investment and venture capital

ÁCompanies ïcreating jobs for people, adding value to city brand

ÁEvents and exhibitions ïin the areas of sport, politics and business

ÁAttention ïwho recognize us? (firsté..)

ÁEngagement ïparticipation

ÅCreating a corporate identity and city brand that burns..

ÁHistorical events and city spirit - identity

ÁToday's environment, events and spirit for ïattractivenessïtogether 
with strategic understanding of the future re. stories, feelings and 
atmosphere.

PricewaterhouseCoopers
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The journey to the Dream Society*

Knowledge economy & 

Informational Society
The Dream 

Society

ÅMunicipal intelligence

ÅIntelligent Leadership 

engaged with specified roles

ÅMapping of IC

ÅGood story to create spirit 

and homogeneity

ÅNetworking arena and 

activities

ÅVirtual / real cityô

Organised Intelligence

Government engagement

The spirit/homogeneity

RAGUSA

Knowledge 

city
Creative 

city

Intelligent 

city

Factors:

Knowledge

Human intellect

Innovation

Meeting place

Virtual city

Factors:

Creativity

Creative class

Creative milieu

Real city

Factors:

Storytellers

Story/legend

IC mapping

Soc. intell.

Virtual/real

Source: Radovanovic D. (2004) Intelligence & Lund*Jensen





óLªmna den privata pl¬nboken utanfºr nªr 

Du g¬r in hªró
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The New ñCollaboratoryò

PricewaterhouseCoopers

Samhällsentreprenörer


